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· The European audiovisual sector is a success story. Since the launch of Television Without Frontiers – the predecessor to the Audiovisual Media Services Directive (AVMSD) – in 1989, the market has expanded at a rate of 18.5% annually.
· The Country of Origin principle has underpinned this growth by enabling channels and on-demand services to maximise economies of scale. Where, for example, costs and content can be shared amongst multiple channels, because they comply with a single set of rules, a channel is viable for a more niche audience in each market.

· Across Europe, 41% of linear services are available to audiences via the principle, increasing choice and price competition, and safeguarding media pluralism. 

· In smaller markets, 75% of channels are available via the principle, reflecting the greater need to maximise economies of scale.

· The principle’s role in supporting the growth of VoD is now crucial, with 46% of on-demand services already benefiting from it.

· Current proposals to change the Country of Origin principle include the use of a ‘Country of Destination’ approach for non-linear services, or a carve-out for local content rules, allowing destination markets to override the principle. Under these proposals, many smaller channels and VoD services would almost certainly cease to be viable, especially in smaller markets. 

· Such changes would, we believe, wholly undermine the success that the AVMSD’s Country of Origin principle has helped to facilitate, resulting in much less audience choice.
· Even if these changes were only applied to non-linear services, they would undermine an existing, popular range of Catch-Up VoD services, around a third of which rely on Country of Origin rules.
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