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Ofcom: Multichannel broadcasters fuelling “strong mixed ecology” for investment in UK television

January 2015
Growing investment from multichannel broadcasters is fuelling “a strong mixed ecology” in the UK broadcasting sector, according to new analysis from media regulator Ofcom.

The regulator’s third review of Public Service Broadcasting highlights the growing role of new sources of investment alongside traditional public service channels, stating that: “[M]ultichannel television in particular gives the UK a strong mixed ecology in broadcasting.”
The regulator found that “the majority” of growth in investment in new UK television production is coming from multichannel broadcasters (i.e. non PSBs), who have increased their commissioning of UK programming by 43% since 2008, the last time Ofcom conducted such a review. Over the same period, spending by Public Service Broadcasters was down 17.3% (although overall the PSB system was viewed as strong).
“While the PSBs continue to account for the majority of new, UK content, the wider market is playing a growing role. The non-PSB channels have significantly increased their investment…This increase in investment by the multichannel sector is particularly welcome, given the reduction in real-terms investment by the PSB channels.”
Ofcom stated that non PSB channels now account for 15% (£345m per year) of all investment in UK TV production – not including “a vitally important” contribution to sports. This compares to 9% in 2008. Factoring in sports production (but not rights payments), analysis for Coba indicates that non PSBs account for around 20% of all investment in UK television production.

Specifically, Ofcom’s noted:

· Multichannel broadcasters “increasingly contribute towards the public service objectives.” Ofcom cited news, arts and religious programming, amongst other genres, as examples of this contribution to public service objectives, adding: “This growing contribution benefits audiences by providing competition for quality and increasing choice.”

· In news, spend on national and international news by the PSB channels was £224m in 2013, down 11% from £253m in 2008. This compares with figures in COBA’s 2014 Census, which found that investment in news by non PSBs has risen 2.8% per year since 2011, and is now worth almost £90m annually.

· As well as spend, hours of new UK content provided by non PSBs were also up, rising from 22,800 in 2008 to 26,300 in 2013, an increase of 15%. Excluding news and sport, the number of “first-run” UK hours from non PSB channels was up 49% on 2008.
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Notes
About COBA

The Commercial Broadcasters Association (COBA) is the industry body for digital, cable and satellite services in the UK’s commercial television and on-demand sector. 
The Ofcom figures are in line with COBA’s 2014 census (copy available on request or from www.coba.org.uk). While Ofcom’s figures include the portfolio channels operated by ITV, Channel 4 and Five, and the Coba census does not, this is a relatively small contribution and Ofcom does not include a number of non PSB channels captured by the COBA census that are investing in UK production. We estimate the net figure is comparable.

