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COBA Content Report 2019

Multichannel investment in UK television programming
Summary
Overview

The COBA Content Report is compiled by independent media consultants Oliver & Ohlbaum Associates, based on a survey of member companies. The multichannel broadcasting sector comprises hundreds of television channels, ranging from household names to specialist services. Their programming includes news, factual, children’s, music, arts, entertainment, sports and comedy. They are available on free-to-air and pay-TV platforms, as well as on-demand. Unlike Public Service Broadcasters, they invest in UK content without direct or indirect public support such as the licence fee or privileged EPG prominence – multichannel investment is wholly linked to commercial income, notably advertising and subscription revenues.
Key findings from COBA’s 2019 Content Report

Investment in UK production

· Multichannel broadcasters invested £1.1 billion in UK production in 2017 - the first time the multichannel sector’s spending on UK content has hit £1 billion. 
· Investment in UK content has grown by 75% on 2011, yielding an increase in annual investment by multichannel broadcasters of £416m. Investment in UK content has grown significantly faster than that of Public Service Broadcasters. 
· The majority of investment - £965m in 2017 - is on new (“first-run”) UK content.

Commissioning from UK independent producers

· The sector spent £447m in 2017 on commissions from external producers (independent producers, non-qualifying independents and co-pros). 
International influence
· COBA members broadcast more than 21,000 hours of UK content across their portfolios of international channels. This gives UK creativity a global platform.
For more information please contact Adam Minns, COBA’s Executive Director, at adam@coba.org.uk or 0203 327 4101.
